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IMPORTANT: The following disclaimer forms part of this presentation, and should be read in conjunction with the other contents of this presentation materials.

By attending the meeting where this presentation is made, or by reading the presentation materials, you have acknowledged and agreed to maintain strict confidentiality regarding the information
disclosed in this document and to be bound by the following limitations:

The information in this presentation and the accompanying presentation materials (the “Presentation”) has been prepared by representatives of PT Panca Budi [daman, Tbk. (the “Company”) for
use in presentations by the Company and does not constitute a recommendation regarding the securities of the Company. You will be solely responsible for your own assessment of the market
and the market position of the Company and you will conduct your own analysis and be solely responsible for forming your own view of the potential future performance of the business of the
Company. Any decision of purchase securities in any offering of securities of the Company should be made solely on the basis of information contained in a prospectus or offering circular issued
by the Company in relation to such an offering.

No representation or warranty, express or implied, is made as to, and no reliance should be placed on, the fairness, accuracy, completeness or correctness of the information in the Presentation,
or opinions contained herein. The Presentation may not contain all material information concerning the Company. Neither the Company nor any of the Company’s affiliates, advisors or repre-
sentatives shall have any responsibility or liability whatsoever (for negligence or otherwise) for any loss howsoever arising from any use of this Presentation or its contents or otherwise arising in
connection with this Presentation. Further, nothing in the Presentation should be construed as constituting legal, business, tax, investment or financial advice. The information set out herein is still
in draft form and may be subject to updating, completion, revision, verification and amendment and such information may change materially without further notice.

It should be understood that information contained in this Presentation should be considered in the context of the circumstances prevailing at the time and therefore subsequent developments may
affect the information contained in this Presentation, which neither the Company nor its affiliates, advisors or representatives are under an obligation to update, revise or affirm. Any information
or reference to past performance of the Company should not be taken as an indication of its future performance.

Certain statements contained in this Presentation may be statements of the Company’s beliefs, plans, and expectations about the future and other forward-looking statements that are based on
management’s current expectations or beliefs as well as a number of assumptions about the Company’s operations, liquidity, prospects, growth, strategies and financial conditions and factors
beyond the Company’s control or third party sources and involve known and unknown risks and uncertainties that could cause actual results to differ materially from those contemplated by the
relevant forward-looking statements. Forward-looking statements can be recognized by the use of words such as “expects,” “plan,” “will,” “estimates,” “projects,” “intends,” or words of similar
meaning. Forward-looking statements contained in this Presentation regarding part trends or activities should not be taken as a representation that such trends or activities will continue in the
future. There is no obligation to update or revise any forward-looking statements, whether as a result of new information, future events or otherwise. You should not place undue reliance on
forward-looking statements, which speak only as of the date of this Presentation.

Certain data contained in this Presentation was obtained from various external data sources, and none of the Company nor any of their respective affiliates, advisors or representatives have
verified this data with independent sources. Accordingly, the Company and its affiliates, advisors and representatives make no representation as to the accuracy or completeness of that data, and
this data involves risks and uncertainties and is subject to change based on various factors.

This Presentation and the information contained herein does not constitute or form part of any offer for sale or subscription of or solicitation or invitation of any offer to buy or subscribe for or
otherwise acquire any securities of the Company and neither this Presentation nor anything contained herein shall form the basis of or be relied on in connection with any commitment whatsoever.
The securities of the Company have not been and will not be registered under the U.S. Securities Act of 1933, as amended (the “Securities Act”), and may not be offered, sold or delivered within
the United States absent registration under or an applicable exemption from the registration requirements of the United States securities laws. This Presentation and the information contained
herein is being furnished to you solely for your information and may not be disclosed, reproduced or redistributed, directly or indirectly, to any other person, in whole or in part, in any manner or
for any purpose. In particular, neither the information contained in this Presentation nor any copy hereof may be, directly or indirectly, taken or transmitted into or distributed in the U.S., Canada,
Australia, Japan or any other jurisdiction which prohibits the same except in compliance with applicable securities laws. Any failure to comply with this restriction may constitute a violation of the
United States or other national securities laws. No money, securities or other consideration is being solicited, and, if any is sent in response to this Presentation or the information contained herein,
it will not be accepted. This document may not be taken away.

By viewing or participating in this Presentation, you are deemed to have represented and agreed that you and any customers you represent are (a) outside of the United States (within the

meaning of Regulation S under the Securities Act), and (b) persons into whose possession these presentation materials may be lawfully delivered in accordance with the law of the jurisdiction in
which they are located, and that any investment in the Company will be in an offshore transaction in compliance with Regulation S under the Securities Act and in compliance with applicable law.
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SECTION 1

Company Overview
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Board of Directors

Board of Commissioners

1

Robby Taslim Djonny Taslim Vicky Taslim
President Commissioner President Director/Founder Vice President Director

-
\t\

Makmur Darmo Emiyanti Tan Hendra Fu Yin Ling Ng Hay Yam
Independent Commissioner Director Director Director Director




Company’s Group Structure PANBUDI,‘

Djonny Taslim Robby Taslim
98.2% 0.9%

| 91.91% | 4.04% | 4.04%
______ ¥ ____
r ) . N 6.7% 93.3% r PT Alphen Internasional 0
Mr. Djonny Taslim R
L T J l _ _ _ _Corporindo_ _ _
PT Panca Budi ldaman
Tbk
99.9% 99.5% 95.2%

PT Polytech Indo

PT Pnca Budi Pratama
(“PBP")

PT Panca Budi Niaga
(“PBN")

Hausen (“PIH")

\L 90% 99.8% \L

PT Prima Bhakti Pratama PT Panca Buana Plasindo
(“PBHP") (“PBUAP”)

\L 99.9%
PT Polypack Indo
Meyer (“PIM")

PT Sekarnusa Kreasi
Indonesia (“SKI”)

\l/ 99.0%
PT Reka Mega Inti

i/ 99.0%
PT Panca Budi

Sejahtera ("PBS”)

98.4% \l/
PT Axis Global Integrasi

("Axis") Pratama (“RMIP")

Shareholding structure as of 30 June 2017
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#1 POSITION

Has 46.5% market share in plastic packaging industry within Greater
Jakarta*, attributable to strong brand equity and price leadership

HIGH GROWTH POTENTIAL

Leading player in Indonesia with one of the lowest plastic packaging
consumption per capita rates in ASEAN*

EXCELLENT SUPPLY CHAIN MANAGEMENT

Achieved full operational capacity utilization; Has zero bad debt and zero waste
operations

AWARD WINNING WITH SOLID TRACK RECORD

Company has won numerous awards, led by highly experienced
management team with c.40 years of industry experience
*Source: Frost & Sullivan, 28 February 2017
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Company Overview Product Portfolio
v’ Established as a general merchant in 1979, Panca Budi Group is Plastic Packaging Plastic related Products Plastic Resin

the largest player in traditional wet market retail in Greater :

Jakarta with approximately 50% market share*. : + PE + Plastic ropes - PE
: v/ The largest vertically integrated consumer plastics producer* in : - PP + Drinking straws - PP
: Indonesia which engages in end-to-end business activities, from : . HDPE + Rubber Thread . HDPE
manufacturing, trading, and distribution of consumer plastics. ~ : . Rubber Bands
: . . oo « Heavy duty sack )
¢ v' An domestic-oriented consumer plastics company, offering : + Food Wrapping
: plastics out of polyethylene (“PE”), polypropylene (“PP”), high : Paper
density polyethylene (“HDPE”), and heavy duty sacks. : - Woven Bag
“Source: Frost & Sullivan, 28 February 2017 T . Recycled Resin
Awards Winning Company with ISO & Halal Certification Plastic Packaging Revenue Contribution, 2016
____________________________________________________ By Customer Types By Product
15t1SO Certification for Management Production in 2003 Heavy dUty Others
____________________________________________________ Industry Export sack 1.78%
5.15% 4.70% 3.30%
H,, ...... hﬁdp ........ thIHblf .............. Modern
alal —certined; Pioneer In obtaining Halal label from
i MUIin 2013 : 5.68%
Tomat ref:eived 1st awgrd from Tomat and
TOMAT e Ind Best Brand in 2009 Wayang received Traditional
— Platinum Indonesia 84.47%
S @ Wayang received 1st award from Best ?r:aznodljward
- Indonesia Best Brand in 2011
B X g
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Received its 4th

consecutive
WAYANG| Indonesia Best
Brand Award from
SWA Magazine and
Halal Top Brand
Award for plastic
packaging category.

= Pioneer in obtai
label from MUI

= First plastic packaging
company to launch a TV
commercial

As a result of being a pioneer in

Expansion to Central
Java through

Acquisition of : :
© acquisition of PT

Established as a factories in Batu

general merchant

Ceper, Tangerang

Sekarnusa Kreasi

---------------------------------------- 'sa Freas : Tomat received st e Received its 6th
Indonesia (“SKI”) . award from Indonesia : its field, the Group was ) consecutive
Best Brand regarded by the Indonesian Indonesia Best

...................... Museum of Records (“MURI”).

Brand Award from

WAYANG

Expansion to international
: markets through PT Polypack
H Indo Meyer (“PIM”)

Establishment of
PBl as a limited

Received Platinum

Wayang received 1st :
Indonesia Best

award from Indonesia

Brand Award for
Tomat and Wayang

15t 1SO Certification
for Management
Production

Establishment of PT
Panca Budi Niaga
(“PBN”), its domestic
distribution
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0 SOURCING @ MANUFACTURING @ PLASTIC BAG END CONSUMERS

Wet Market

Core products

The Company primarily uses three
types of resins for manufacturing:
PE, PP, and HDPE which are
procured from  third  party Heavy duty sack
suppliers.

Modern Market
[ e |

B (Fndomarel) M

Others Alfamart

Industry

@ OTHERS

Outsource for products
outside straw and plastic
cup

Trading business as a complimentary
of core business due to economic of
scale.
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Plastic Packaging Core Products

[WAYANG g,vart - i Heavy duty sack is sold directly to
“ v : institutional clients using the

‘- @ clients’ own brand. Some of the

TOMAT feen i Group’s clientele include:

LOTTE CHEMICAL) @
TITAN

Premium
Brand

X B @ S EZdn
Other Brands BANGKUANG' JERUK PUSAKA JERUK X) A.Schulman  Egogreen LTm.Smn
CABEn { i —
Je E 2 2 ?l ’ . DAYANA Plastic Packaging Related Products
GAPURA . e
Plastic Ropes ABC, Liberty, Pluit
WAVANG Drinking Straws Pluit, Strawberry
] a gvarte Rubber Bands Sparta
TOMAT Y] Food Wrapping Paper, Unbranded
Woven Bag, Recycled
resin
Top Brands o & e
BANGKUANG' BANGKUANG Plastic Resin
The Group’s best-selling brands are Tomat (PE), Wayang (PP), and Sparta (HDPE). :
Altogether, the three brands account for 45.69% of sales to traditional market as of 30
June 2017.




Distribution Network _PANCABUDI_

Banda Aceh

1 factory
Medanf-

Manado
Jayapura

® Ujung'Pandang

\l/_] Denpasar

International

Top 3 Export Countries in 2016 :
w2 163  12sex | EXport market accounted for 4.44% of plastic packaging revenue in 2016. The

‘ ) . top export countries comprise of the United Kingdom, Germany and Somalia,
6 WhICh altogether account for 75.15% of total exports in 2016.
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Estimated market share in wet market in Greater Jakarta, 2015

M Panca Budi Group

25,20% PTA
B pTC
10,00%.
" prB
M Others

Panca Bud

Late 1970s. First limited
liability company (PBI) was
established in 1990

Year of incorporation

Headquarters Tangerang, Banten

Geographical Segment Indonesia, Australia, U.S.A,

parts of Europe and Asia

Size of Operations Seven production facilities

Products PE, PP, HDPE, heavy duty sack

Brands* Tomat, Wayang

Source: Frost & Sullivan, 28 February 2017
* Not an extensive list

Greater Jakarta.

The wet market in Greater Jakarta is dominated by Panca Budi Group
with 46.50% market share, followed by PT A at a distant second with :
approximately 14% market share. PT B and PT C altogether accounted :
for nearly 15.00% market share, with the remaining 25.20% coming
from miscellaneous smaller-scale participants in the wet market in

PTA

1998

Jakarta

Indonesia

No information available

PE, PP, HDPE, heavy duty
bags, geo-membranes

Bawang, Sawo

PTB

2003

Solo, Central Java

Indonesia

Four branches in Solo and
Jakarta

PP, PE, HDPE

Kharisma, Kaisar

PTC

1969

Solo, Central Java

Indonesia

No information available

PE, PP, HDPE, blown film

Jerapah
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Key Investment Highlights




PANCABUDI

vvvvvvvvvvvvvvv

Key Investment Highlights

= =4

#1 POSITION IN THE
PLASTIC PACKAGING
INDUSTRY

STABLE MACROECONOMIC AND
GROWING PLASTIC PACKAGING
INDUSTRY

PROVEN TRACK RECORD
WITH C.40 YEARS OF (4]
INDUSTRY EXPERIENCE

EXCELLENT SUPPLY CHAIN
MANAGEMENT

(1)F st & Sullivan, 28 Febru. ry2017
(2) MARS Bra dP rf formance Survey, 2016
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‘ #1 position in the plastic packaging industry

Plastic Packaging

v Market share leader

PT Panca Budi Idaman and its subsidiaries (the “Group”) hold 46.5% market share (from c.
30% five years ago) for plastic packaging in Greater Jakarta.! Going forward, the group are
planning to tap eastern Indonesia market.

v" Strong brand equity

= The Group’s Premium PE (Tomat) and PP (Wayang) brands, received the highest Top of
Mind (“TOM”) score, which indicates that consumers have high brand awareness for the
product. 2

= Tomat and Wayang are identified as the best PE and PP brand in Jakarta by 64.0% and
58.8% of the sample population, respectively. 2
v" Price leader
The Group offer its plastic packaging at three different price categories:

High density PE . . : ;
S iDPE" = Premium = brands offered at a higher price than competitors due to strong brand

loyalty among consumers for the brands.
= Base = brands offered at a similar price range to competitors.

= Discount = brands are offered at a lower price range than competitors.

By applying different price ranges to its plastic packagings, the Group is able to maintain its
positioning as price leader as it prevents price war among industry players.

Source:
1. Frost & Sullivan, 28 February 2017
2. MARS Brand Performance Survey, 2016
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° Conducive macroeconomic environment

v Consistent GDP growth rate

v Lower inflation rates
v" Sustained population growth TGRS
. . supporting
v" Urbanization
v" Rising domestic demand
v Indonesia has one of the lowest plastic

consumption per capita rates in ASEAN

M Plastic Consumption (kg per capita), 2015
100

40 40

Thailand

Malaysia Singapore Western Europe

Source: Frost & Sullivan, 28 February 2017

v" Plastic packaging is regarded as a “consumer
staple”

= PP and PE products are regarded as
“consumer staples” as they are used in day-
to-day food and beverage consumption by
low-middle income earners, particularly in
traditional markets.

High growth potential for the
Group as it is a leading player in
complementary market

v Increasing governmentsupport:

= Government to pay import duty on imports
(plastic raw material) due to shortage of oil
refineries.

= Wet market revitalization for
markets annually until 2019 X
higher consumption of plastic bags
motivate SME to participate.

1,000 wet
encourage
and

v Minimal substitute products

= PP and PE products are cheap and readily
available.

= A close substitute is “eco-bags” but not readily
available (pulp-based) and unaffordable to
low-middle income earners.
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Growing plastic packaging industry

Growth Drivers to the Plastic Bags Industry

? a

Food & beverage Infrastructure

]

Automotive

Plastic Consumption of Indonesia vs. Others

100

40 40

Indonesia ; Malaysia Thailand

Singapore Western
Europe
B Plastic Consumption (kg per capita), 2015

PP, PE and HDPE sales breakdown by consumer

W Wet market retailers Modern retail

Source: Frost & Sullivan, 28 February 2017

Overview of Plastic Bags Industry in Indonesia

Market size and forecast of PE, PP, and HDPE in Indonesian wet markets
(thousand tons) .7.22%
3-Yeal CAGR:
o
4-Year CAGR: 5.73%

’

341,4 3651 3912 420,8

2012 2013 2014 2015 2016 2017F 2018F 2019F 2020F

Market size and forecast of PE, PP, and HDPE in Greater Jakarta wet

markets (thousand tons) o
3-Year CAGR: 8417

111 1308 417 1543

_year CAGR: 6.48%

M

2012 2013 2014 2015

2016 2017F 2018F 2019F 2020F

Market size and forecast of HDPE in Indonesian modern retail

(thousand tons)
3.year CAGR: 7.63%

135 1448 156 1683

A-Year CAGR: 5:48%

2012 2013 2014 2015

2016 2017F 2018F 2019F 2020F
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e Excellent supply chain management

v" The only Indonesian integrated consumer plastics company

= The Group engages in manufacturing, trading, and distribution of finished goods. Manufacturing entities are set-
up based on distribution area and each manufacturing entity has their own distribution fleet.

= The Group has relationship with more than 10,000 wet market retailers in major Indonesian cities. In addition, it
supplies to strong institutional customers such as Carrefour, Indomaret, Chevron Philips, Lotte, and Chandra Asri.

v" Full operational capacity utilization

= The Group’s existing seven facilities are running near full operational capacity due to strong demand for its
products.

v Integration of modern technology

= The Group has developed an application that allows salesmen to place customer orders via smartphones which
enforces a turnaround time of 1x24 hours for domestic orders.
v" Liquid operations

= The Group has adopted a cash and carry policy for new customers, while recurring customers are given a TOP of 14
—21 days.

= Zero Bad Debt due to the cash-based nature of its operations.
V' Zero waste operations

= Plastic waste (i.e. scraps or damaged products) can be recycled into plastic resin within the Group’s facilities.
Recycled resins are used as a blend during manufacturing process and can also be sold to third parties.
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6 Proven track record with c.40 years of industry experience

v" Longestablished track record in the plastics industry
= Panca Budi Group’s history began in late 1970s by founder Mr. Djonny Taslim
= The Group’s involvement in the plastics industry has since expanded both domestically and internationally.

= Since the Group’s products cater to end consumers, product demand is resilient to economic downturns
considering plastic packaging is a consumer staple.

v Steady stream of accolades
= The Group’s brand of PE and PP bags received various award and have also breaks MURI Record.
v" Longstandingrelationship with loyal consumers

= A majority of consumers are recurring customers which has been doing business with the Group for at least five
years.

= Of more than 200,000 surveyed users of Tomat, 80.3% indicate their unwillingness to use competitors’ brands. *
= Of nearly 145,000 surveyed users of Wayang, 95.1% indicate their unwillingness to use competitors’ brands. *
v" Robust demand due to long standing relationship with consumers, despite full operational capacity utilization

= The Group has factories in Greater Jakarta, Cilegon, Solo and Medan, all of which are running at near full
operational capacity. To fulfill unmet demand, the Group also outsources its production to third parties.

*MARS Brand Performance Survey, 2016
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Net Sales Gross Profit*

In IDR billion In IDR billion
3.168 390
2.787
2.218
219
1.607 188
150
2014 2015 2016 Jun 2017 2014 2015 2016 Jun 2017
EBITDA* Net Profit*
In IDR billion In IDR billion
138
245
98
150
63 62
10 14
2014 2015 2016 Jun 2017 2014 2015 2016 Jun 2017

The increase in net profitin 2016 over 2015’s, is largely attributable to decrease of the purchase price of plastic resin co upled with the steady selling price of plastic bags



Financial Highlights: COGS _PANCABUDI_

In IDR billion
® COGS - Plastic Resin ®m COGS - Plastic Bag 1 COGS - Others
2,777
2,600
2,068
1.388

2014 2015 2016 Jun 2017
Plastic Resin 24% 36% 41% 41%
Plastic Bag 74% 61% 58% 58%
Others* 2% 2% 1% 1%
Total COGS
(IDR billion) 2,068 2,600 2,777 1,388

Note:
(*) Others under COGS include Plastic Ropes, Drinking Straws, Rubber Bands, Food Wrapping Paper, Woven Bag, Recycled Resin



Financial Highlights: Key Ratios FPANBUDIq

SYMBOL OF QUALITY

Average Selling Price Historical Sales Volume - Plastic Bags

in Rupiah in thousand tons
715 77.0 86.4 42.7
22.836) 19.8
18.3

15.2
10.0

56.3 .
32.7

2014 2015 2016 Jun-2017 2014 2015 2016 Jun-2017
m Plastic Bags & others Plastic resin m Group  Outsourced

Continuous sales volume increase despite price fluctuations. To fulfill customer demand, the Group has outsourced manufacturingto third parties
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Current Ratio Liabilities to Assets

In percentage In percentage
85,0 81,2
169.7
143.4
41,5
882 102.5 359
2014 2015 2016 Jun 2017 2014 2015 2016 Jun 2017
Debt to Equity Liabilities to Equity
In percentage In percentage
2783 567,4

2014 2015 2016 Jun 2017 2014 2015 2016 Jun 2017
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Growth Strategy
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Growth Strategy

Capacity Increase New Product Launching

Distribution

Expansion to Eastern and
Western Indonesia through
development of warehouses

Construction of seven new
warehouses between 2017 —
2019

Machinery upgrade and
replacement for existing
facilities

New machinery purchases to
reduce toll manufacturing

Investment in two new
factories in Java Island and
Sulawesi

Expansion to new market

(e.g. tap e-commerce sector,
medical sector through launch
of plastic-based blood bags
and breast milk storage bags)

Safety plastic bag for e-
commerce usage.
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Indicative Offering Structure and Timetable




Indicative Offering Structure FPANBUDIq

_ PT Panca Budi Idaman Tbk. (“PBI” or the “Company”)

Up to 738,806,000 of primary shares of par value IDR 100 each, or maximum 33%
of enlarged share capital post-listing

Offer Structure

m Approx. 70% for business expansion
Use of Proceeds . )
m Approx. 30% for working capital

Listing Indonesia Stock Exchange (“IDX")

PT BCA Sekuritas
PT Bahana Sekuritas
PT CIMB Sekuritas Indonesia

Joint Lead Underwriters
(”JI_U”)

Public Accountant: KAP Rama Wendra (Member Firm of McMillan Woods)
Legal Counsel: Makes & Partners Law Firm

Notary: Fathiah Helmi, S.H., MKn.

Share Registrar: PT Datindo Entrycom

Professional Parties
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Key dates and activities

31 October 2017 Due Diligence Meeting & Public Expose

31 October - 15 November 2017 Bookbuilding period

7 December 2017 Effective statement from OJK

T N\ [OAY7T 1| o TVl D =Yoo | T 2 kA Public domestic retail offering period

8 December 2017 Settlement, payment and refund

11 December 2017 Listing on IDX




per share
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Kawasan Pusat Niaga Terpadu
JI.Daan Mogot Raya Km 19,6
Blok D No.8 A-D
Tangerang 15122 - INDONESIA

T.(021) - 5436 5555
F.(021) - 54365558 /9



